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An easy curve that re-
places one of the many
short ones that formerly
made the speeder wonder .
if he could make it. Both '
views on the Little Rock-

Pine Bluff highway.

Far away into distance
the view extends. This
sort of road makes driv-
“ing more pleasant, day or
night. .
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=i State To Own White R1ver Toll Brldge =
;E By DWIGHT H. BLACKWOOD Chairman of the Arkansas. Highway Commlssmn ' .
% - The White River (privately owned) toll bridge ha's, probably been‘ the most unpopular unit }.
:5 of the Arkansas State Highway System. Sectional complications have arisen on account of the E
; dollar toll charged at that bridge, and tourists have raised their voices loud and long in. phrases of @
§ justifiable complaint. The people of the State demanded action and a slight reduction was affected é
§ in the rate of toll when the charge was reduced to seventy-five cents. Still the public was far from . ;
:: satisfied.  Accordingly, an offer to buy the bridge was made by the H1ghway Commission to the @
;‘ owners some eighteen months ago, which for reasons of their'own, was rejected. : ,
The most recent development in the matter has been the instifution of condemnation pro- é_
4 ceedings, and the State’s acquisition of the structure, with consequent,” and satisfactory adjust-. E
= ment of the toll charges, which will be reduced to fifty cents, and the entire elimination g
= of them when the purchase price has been: collected in tolls will, in due time be consummated. =
‘ E:'j It is with more than ordinary satisfaction that I make this announcement, and the imperative ;
§: nature of the situation justifies the Highway Department in employing every legal and expedient j
= recourse in the settlement of the affair. . @
B What is probably just as interesting, is the law enacted by the 1929 Legislature prohibiting g
> the granting of franchises for privately. owned toll bridges on State roads, which will prevent (&
; = such other inconveniencés to be operated. : <
E: Now comes the news from Washington, D. C., that stringent regulations would be thrown <l .
v ’ around toll bridge franchises granted by Congress, under a bill introduced by Representative E. E. (
= Denison (Rep., IlI.) in which it is proposed. to give State authorities a voice in inquiries prelimi-
g nary to final approval. It has been, pointed out by the American Automobile Association, which
{ E has consistently advocated that adequate safeguards of public interest be included in such franchises .
g. that, the Denison bill would assure an inquiry into proposed bridges, prevent over-capitalization -
2 and provide eventual recapture for public use without tolls. In all probility hearings before the _
X House Committee on Interstate and Foreign Commerce, which are anticipated in the near future,
B will stimulate beneficial législation governing future private toll bridges.
2 *The Arkansas State Highway Commission recognizes that there are many instances where toll
e bridges are essential to traffic needs, but stoutly opposes the idea of having them owned by private
’ 5:'1 interest, which, under the laws of the State and apparently soon to be the laws of the Nation, will
= E‘ be made impossible.
-
é"
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The eventual opening of the new Harahan Viaduct
was moved back somewhat into the far distance on ac-
count of another disastrous slide on the middle span,
the first week .of March. Probable recurrences of these
slides and the consequent delay necessary to fill them in
makes the solution of the situation and the final open-
ing problematical.

W. E. Huxtable, Forrest City, engineer in charge, said
yesterday that although the slide the early part of last
week had resulted in the loss of only 1,000 cubic yards
of earth, he expected more slips, and was now unable to
estimate the amount of time required to complete the
viaduct.

The slide occurred in a fill three-quarters of a mile
long, between bridges three and one (the projected
bridge No. 2 was eliminated in the final plans) and. is
thus about one and a quarter miles west of the bridge
over the Mississippi.

“This fill sits on an old bayou bed and is nearly 35
feet high,” said Mr. Huxtable. ‘‘As long as the Missis-
sippi keeps filling the surrounding land with backwater
and we have intermittent rains it will continue to slide.
We have had a slide there nearly every week this winter.

“We are gaining in the fight to get it stabilized by
bankheads, but it is a hard job, especially as we have to
make such long hauls. The pits from which we started
taking earth are filled with surface and backwater, so

The impact of day-after-
day traffic is cushioned
by Carey Elastite Expan-
sion Joint. Easily applied
---without waste---by
~common labor. Specified
_iternationally. Preserves
the table-top smoothness
| of concrete highways for
| many extra years.

THE PHILIP CAREY COMPANY
LOCKLAND, CINCINNATI, OHIO

© water.

Free Harahan Opening Suffers Another Delay

Slide Hits New Span—Collection_ of Tolls To Continue

we must haul dirt from far inland now. Fortunately,
none of the slides has been serious enough to force trac-

tors and. wagons off the top of the fill, and we have
been putting gravel on the ends of it, where it is firm_er.
The treacherous place is right in the middle of the fill.

““What we need is dry weather and recession of ground
The sun will harden the sides of the fill if it
stops raining, but the seepage at the bottom hurts the
embankment. Since we are likely to have water in there
right through the spring, we can’t tell how long it will
take to get this fill stable and sound.” )

Trouble with this fill was anticipated by the Ark-
ansas Highway Department and even after the contract
for the dirt excavation and filling was already awarded,

the department_made a proposition to the government .

engineers to build the entire viaduct, 2.4 miles long, of
concrete. - .

“This would have increased the cost about $1,000,-
000,” said Mr. Huxtable, ““and Arkansas was not will-
ing to bear the whole of the additional cost. The
scheme was not acceptable to the Federal engineers finan-
cially, and the T. J. Galley Company, to whom the
dirt contract had been awarded complained it would be
unjust-as they had already bought machinery to handle
the job:” » ‘ :

. Meantime the opposition to the collection of tolls
continues to exist and is sponsored mainly by a certain _

individual who maintains that sufficient money, under
provisions of the law making the collection of tolls
legal, has been collected. ~This contention is not proven,
and ‘the amount of money actually collected to date,

whether held in the opinion of some disgruntled person -

as sufficient or not cannot alter the provisions of the

law, nor, in all probability defray the expense that will -

have been incurred in'the building of the dirt section.

“The HighWay Department bases its claim to the right
to collect tolls until the viaduct is completed on two
paragraphs of Arkansas Acts of 1929, reading as fol-
lows:

““The highway commission is authorized and directed
to continue to operate the viaduct as a State toll bridge,
and to fix rate of tolls for its use until the new viaduct
now in the course of construction is completed, surfaced

+ and ready for use, at which time the collection of tolls

s;hall cease and the use of the new viaduct shall be free.

“The tolls heretofore and. hereafter collected for the
use of the old viaduct shall be kept in a separate fund
and shall be applied by the highway commission, after
paying the costs of maintaining, repairing and operating
the old viaduct, on the cost and expense of constructing
the new viaduct.”

Mr. Huxtable said that the State of Arkansas is bear-

ing the cost of the increase in width from 20 to 40 feet
and will be actually a loser, no matter how much tolls

- it collects before the viaduct is completed.

—_—
, Force of Habit
““I never knew Jones had twins.”

“My dear! He married a telephone girl and, of
course, she gave him the wrong number.’

o
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Routing of nghway 64 Conmdered at Annual Meetlng

Colorful Atmosphere Introduced By Indians in Full Regalia—Over 300 Attend

The annual convention of United States Highway
Association 64 was held at Fort Smith recently, closing
with a banquet March 10. More than 300 delegates
were in attendance from New Mexico, Oklahoma and
Arkansas, including many widely known men. Un-
avoidably Governor Parnell of Arkansas and Governor
Galloway were unable to attend.

Many Pawnee Indians in tribal regalia, picturesque
Westerners fully booted and spurred came from the
Oklahoma Panhandle and New Mexico, and other dele-
gates in uniforms were in considerable numbers.

delegates, all coming by automobile.

Major Gordon W. (‘Pawnee Bill’") L1111e presi-
dent of the highway association was in charge of the
meeting after it was opened by Birnie Harper, local vice-

president, and the welcome address had been made. .

Principle of the addresses made was that of John S.
Parks, member of the Arkansas Highway Commission,
who sketched progress of the plan to have Highway 64
continued across Arkansas to Memphis, Tenn.

At the morning and luncheon meetings other speakers
included Chas. S. Christian, Arkansas State Highway
Engineer; W. D. Davidson, New Mexico highway engi-
neer; J. A. McCullom, president of Pawnee, Oklahoma,
Chamber of Commerce; W.- H. Abbington, Beebe, Ark-
ansas, Speaker of the Arkansas House of Representatives;
W. E. Wood, president of Highway 75 Association.

Prac-
tically every town along Highway 64 sent one or more"

On the afternoon sgssion, R. Losh, State Highway
Engineer of Oklahoma; M. E. Trapp, former governor
of Oklahoma; Senator Joe Ferguson, Pawnee, Okla-
homa; and Senator W. G. Stigler, Stigler, Oklahoma
were speakers.

Harry Dailey, chairman of the Good Roads Commit-
tee, Fort Smith Chamber of Commerce, was toastmaster
at the banquet, with Cyrus S. Avery, former chairman
of Oklahoma Highway Commission and president of
United States Highway 66; Walter Eaton, president of
Highway 71 Association; W. H. Harrower, president
of Highway 73; and C. A. Border, secretary of Cham-
ber of Commerce, Tulsa, Oklahoma, as speakers.

L e Oy i S

MEXICO PLANNING GREAT HIGHWAY '

Of interest throughout the United States, but par-
ticularly to this section, in view of the international
tourist traffic which it will attract, is the proposed com-

“pletion by the government of Mexico during the next

five years of a great modern highway running' from
Laredo, Texas, to Mexico City.

Plans for the highway call for the expenditure of ap-
proximately $6,000,000. This is part of a $40,000,-
000 program recently announced by the Mexican De-
partmerit of Communications Wthh will be completed
by 1935 » :

SA\/E Tlme. Labor. Money'

When you use Ash

Grove Portland Cement ,
you secure the advantages
of a quality that far exceeds
standard specifications. .. greater
strength . .. increased workability ...
regular setting time . . . constant uniform-
ity. These features reduce labor, increase
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profits. And in Quikard Cement the savings

are even more outstanding for this remarkable
cement produces a non-segregating, plastic, water-
tight concrete, ready-to-use in 24 hours.
Grove and Quikard Cements.
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Produced Only

ASH GROVE LIME & PORTLAND CEMENT CO.
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District Sales Office, Oklahoma City, Okla.
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IMPROVED HIGHWAYS

By William Crooks

Highways are our pioneer transportation systems.
They were man’s first effort in raising himself out of
the mud, and making possible a more efficient means of
communication between centers of population. The
first efforts at road building were made not only to
provide additional personal comfort and safety in travel,
but to more readily transport the products of industry
to market.

The advent of steam railroads may be said to have
both retarded, and hastened the development of systems
of improved highways. The development was tretarded
because the steam roads took over the medium and long
hauls for both passenger, and freight traffic, obviating
the necessity of continued improvements and upkeep of
long, through highways. There was no motive power
to compete upon the highway with steam, and later the
electric, railroads. The steam road hastened the develop-
ment of improved highway systems for the reason that

new rail lines, and branches, opened up new territory

with new cities and towns, and new industrial situations.
This necessitated the construction of improved roads
leading to shipping points upon the railroads.

The advent of motor vehicles changed the situation
completely. Instead of improved roads being a highly
desirable adjunct to economic life of various of the
more prosperous communities, they became a mnecessity
for all communities. The demand for improved roads
passed from community to intercity, state-wide, and
interstate systems. An active competitor for a part of

-
thé transportation monopoly which the railroads had+
enjoyed had arrived. .

It is a fundamental principle that has been amply
demonstrated, that the more transportation facilities that
are provided, and made available, the greater will be the
industrial and commercial development. In one way
this is the theory that competition increases trade.

The experience of the various railroads from their
inception to the present day, and their formulas for
carrying on a steady improvement and ‘development, is
entirely applicable to the planning and installation of
systems of improved highways. By following the ex-
perience of the railroads delays and costly mistakes may
be avoided. In the development of the railroad systems
as they exist today it has been necessary for the railroad -
to be continually rebuilding and bettering their type of+
construction, not only on their main lines but on the
branch lines as well.  The egecutives of railroads are
continually striving to improve the service rendered their
patrons, and if possible to be a little ahead of the current
necessities and demands of the shipping and traveling
public. In solving this problem it is necessary for the
executives to give heed to the sound laws of economics.

We have probably all noticed the continued change,
and improvement, in.the physical characteristics of the
railroad serving our own communities, and those in
other States. 'We have seen railroad systems develop
from a single line of not ‘too higha type of construc-
tion, to well ballasted lines with rails of 110 pounds

~ Kirten Gravel Company
iy BENTON, ARKANSAS -
_ CAPACITY 50 CARS PER DAY, FINEST PIT-RUN GRAVEL
Located in the very heart of the Vgrea_test vein of natural road métal in Arkansas.

Equipped with the most modern facilities for giving prompt service

“An Arlztms‘as Industry, Owned and Operat'ed by Ark
. Part in the Arkansas Road Progr,

ansas Folks, Doing Their
am.’” i
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and over. We have also seen some of these lines develop
into double track, and in some cases three and four
track systems. ¢

No matter what the railroad officials realize is in store
for them in the future, and the type of road that may
be required, they do the best that can be done to meet
the. current requirements, and make it possible for the
road to earn dividends.

To my mind the same problems confront highway
departments and highway commissioners. They must
solve their problems in such a way that the taxpayers
of the State receive dividends on the expenditures for
highway improvements, or put in another way, that
they get the most for their money.

Every mile of improved highway that is intelligently
located, and properly and economically constructed, adds
to the prosperity not only in the community in which
it is located but of the State as a whole. The majority
of highway commissioners probably realize that in the
majority of cases the highways that they are building

* “will be inadequate to meet the future requirements of
the communities in which they are located. It is poor
“economy, however, to install the highest type of im-
: proved roads in sparsely settled communities that can-
not pay dividends on the amount invested. It is better

business, and better economy, to install a less expensive-

type of road, and let the improvement and development
industrially and commercially that will be brought about
by the installation of the improved road provide the
means for raising the type of construction in the future.

In highway construction, just as in railtoad construc-
tion, proper initial location is the most important factor.

If a road is improperly located in the first place it is
nearly sure to be abandoned at some time in the future,
the investment in road bed and drainage being written
off to profit and loss. If the highway is properly lo-
cated, and the drainage perfected in the early years of the
road, the type of road may always be improved in the
future.. The highway engineers have a foundation upon
which to work.

The installation of a State-wide system of improved
highways should never be hurried regardless of the in-
sistent demands of this, of that, community, or be af-
fected by questions of political expediency. Sufficient
time should be taken to thoroughly study this problem
as a whole, and to determine the proper location of any
particular section, even though solving the problem
should require numerous surveys. Time should be taken
to determine the best type of road to be installed on the
through highways, the branch roads, and secondary

roads in order to best meet present and immediate future - -

needs of the population that these roads serve, so that
the taxpayers will secure the most for their money. In
other words, so that they. will secure the largest divi-
dends on their investment in road construction. .

* ‘With a broad, comprehensive initial plan developed
that follows closely the fundamental laws of economics,
the people of any community of State, and their suc-
ceeding boards of highway commissioners, can feel as-
sured that the building of improved highways will not
stop, or even slacken. ~Every mile that is built will do

its share in increasing the industrial development of the

State, and be the means of providing revenue to build

the second mile of road for which the building of the -

first mile. has created a demand." e

E
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SHOVELS, DRAGLINES, CLAMSHELLS, TRENCH'
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MEMPHIS, TENN.

H. R. WALTON
Arkansas Representative
3923 Oakwood Place
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Ordinarily to speak of industry is to turn one’s
thoughts toward smokestacks, whirring machinery, the
hum of electric motors and the general hustle and bustle
of the manufacturing world. The term industry, how-
ever, according to authorities, may be applied to ‘‘any
single branch of productive activity,”’ or ‘“‘to the labor
and capital employed in a trade or department of busi-
ness’'—therefore, an activity which presents an annual
bill to the American Public of more than five billion
dollars, most assuredly can be

TOURISTS AS AN INDUSTRY

Delivered by Herbert A. Brooks, Manager, Fort Harrison Hotel, Clearwater, Florida, at the
Fifth Industrial Conference, Southern Division, American Mining Congress, i

Little Rock, Arkansas, March 11, 1930

on the other hand, if you wish to cross in September,
you could almost have the ship.

Summer vacation travel on this continent begins July
1st and mounts to a peak in August—falling away, like
a landslide immediately after Labor Day. The problem
in August is to handle the business; the problem during
other months is to find it. In Florida, in the early days
of its tourist trade, the business began New Years, and
was gone with March. The summer resort hotels have

© about” a three months season,

classed as an industry of major
importance.

During the past twenty years,
the American public has been
undergoing a transition from a
class of ‘‘stay-at-homes’’ into a

~ nation of travelers, both at home
and abroad. Few have grasped
a true realization of the size of
this lusty infant, or have they
cought the vision of rapid
growth it has made and the de-
velopment reached. ’

From the seasonal migrations
of a restricted wealthy class of

_our national population, the

tourist trade has, within a short | .

. span of years, expanded until ¢

- today it embraces practically all |
. - strata of society and presents an
annual travel population of
around forty million persons
during vacation seasons. It has
opened the door for the building
of an international industry

which has reached out to-affect
every country of the world.
Americans have supplanted the

Germans and the English as : ‘

globe trotters.” Over 300,000 - |

Americans are said to cross the |
Atlantic every year, and some

Editor Hi/ghway‘ Magazine,
Little Rock, Arkansas.

Deap Sir:

ways.
most unbelievable volume

greater Tourist center,

' would be uselessg but for

March 11, 1930. %

your megazine.

MEADQUARTERS |
LITTLE ROCK,ARKANSAS

March 13,

Regardless of the inoreasing use of
different means of transportation it is un-~
doubtedly a fact that the greatest essential

- to increased Tourist Trade 1S, &and will remain
for all time to come, a good system of high-
‘Automobile travel is inoreasing. in al-

may Department is building for Arkansas such &
‘system of roads as will make of this

The efforts of the Arkansas Motor Club

concerns the atiraction of the out of State
.Tourists.  True, it is, that Tourists alone are
not all the roads are being built for, -but. .
Tourist trade is something to think about, as
will be noted from the speech deliversd by Mr.
 Herbert A. Brooks, of Clearwater, Florida, be-
- fore the American Mining Congress at Little Rock,

It is our hope that you will &ive B

L . :
ARKANSAS MOTOR CLUB, INC.,

3 2%‘ &m,
oretary.

while the winter resorts average
about four. The question to be

mal valleys within hailing dis-
tance of the peaks. -

In considering tourist trade as
an industry, we must remember
that the same general steps of de-
velopment apply as in the build-
ing and maintenance of any
other industry, for example:

(a)  We must have some-
thing to sell. .
(b) We must present our
merchandise in an attractive

1930,

manner.
e e Higne (¢) We must have markets
Siitea i n which to sell the merchan-
dise. : L
good roads, so far ag (d) We must keep deve_Iop-

ing the markets by increasing
trade volume. :

- ()  We must keep contin-
ually on the alert for new mar-

further sirculation to Mr. Brooks' speech through ketS. .
o : Let” us review these steps
~ Youra very truly, brleﬂy

Our product might be climate,
sports, natural scénery, points of
‘historical significance, fishing,

- estimates place the annual pil- -
. grimage to Canada in the Province of Quebec alone as
500,000, while over a million have visited Florida dur-

ing a winter season. i Gt

- While these figures are quoted in round numbers,
they will suffice to impress upon you the magnitude of

the subject—‘Tourists As An Industry-" ‘ ‘
In order that we may have a clearer perspective of the
tourist industry in general, let us consider some of the
basic influences which enter into it before discussing any
specific cases. While thete is probably no industry
hich has as many influences working for, and through
as has the tourist industry, it is also true that no
her is subjected to such dizzy peaks or witnesses drops
to such sickening valleys, as does travel. By this, I
an capacity business and no business. For instance,
ou desire to cross to Europe in June, it would
polic ake your reservation in Jafuary, and,

=

'scenery to the American public.
-industry has come the demand

America’s most exacting class of purchasers

hunting, or any number of other

aEL T . things, or combinations of these
things which go toward making up the merchandise list
of .the tourist center. - ‘ ‘ ‘

. Modern bmerchandising has developed the keenest of

competition in the selling of even climate and natural
With the growth of the

, for service on the part
of the customer, as' well ag recreation and amusement.

The result has been -that those engaged in catering to
the tourist trade have had to follow the lead of the
manufacturer whose product is not an essential of life,

- and 'meet competition through the medium of service and .

attractiveness of the merchandise offered. Today the

~ investment represented in’ tourist plants runs into the

b_ilIions of dollars and will increase, as the industry con-
tnues to expand, to meet the whims and fancies of

solved is how to bring the abys: -
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Unless the merchandise offered the tourist is presented
attractively, unless the service meets the demands, the
customer quickly lost. ‘

Markets. open to the tourist industry comprise the
various groups of people who may be interested in, or
attracted to, a State. community, or city, by some special
X event or because of the trend of seasonal activity in vari-
ous sections of the country—for, as you know, in a
broad sense we humans are largely like the birds migrat-
ing northward in summer and to the South in winter
months.

Tourist markets cover a wide variety of activity rang-
ing in scope from the deluxe pastime of cruising, motor-
ing and foreign travel, to the hurried programs of the
week-ender and the convention delegate. Our customers
may be divided into two distinct groups:

1. Those actually looking for a trip—
the travel shoppers.

2. Those who are thinking of travel—
. the travel dreamers.

The first group is trying to decide “‘which trip”’ to take.
It is shopping and is the active market for the wares of
the tourist industry. It is composed of shrewd buyers,
and good salesmanship is necessary for success. The old
idea that any poorly paid clerk was good enough to
handle the tourist business has given away today to the
finesse and technique of the well-trained travel repre-
N sentative.- :

The travel dreamer group is composed of two kinds
of prospects. First, we have the brand new prospect
representing around 500,000 persons annually who for

“of an allurement which would make people travel at -

the first time find themselves in a position to travel and
secondly, the group which is planning for the trip next
year; or year after. Both of these markets offer oppor-
tunity for merchandising by the industry. ..—— =
New markets are created by the projection of special
events and the launching of new seasons—the two un-
dertakings go hand in hand. In this manner, new
groups are interested in a given resort, or section of the
country, and through the interest thus created, the ma-
terial for building up a new season has been furnished,
and the market capitalized. By the way of illustration,
we may look at the Province of Quebec, Canada.
Through the medium of winter sports backed by two
special winter events, a brand new season, extending
over two and one-half months, was created—a new
market had been opened and utilized to-advantage. It
was found that through this winter season, new groups
of people had become interested in Quebec. The crowd -
that came for the winter sports was not the same crowd -
that came in August. This same comparison is true of
Florida, where the winter tourist does not come from the
same group as the summer visitor. , :

Again, new seasons are simply discoveries—discovery

hitherto unaccustomed times. This was the case in the

winter sports program mentioned. The customer of the .
tourist industry is continually on the lookout for some- =
thing new—a new place to visit, a new sports program
to participate-in, or a new place of scenic beau
spect: Therefore, the industry must be co;
the alert for opportunities to further the
peaks and valleys that exist in this field -

FINISHED

Iron and Steel Specialties

STEEL PRODUCTS CO
PINE BLUFF, ARKANSAS
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The manner of merchandising in the tourist industry
has been undergoing changes within recent years,
moulded along the general lines followed in the commer-
cial field. Resorts carry their wares to the customer,
and no longer sit back and wait for the prospect to ap-
pear—they go out and find the prospect and sell him.

General factors which have given impetus to the
growth of the tourist industry are found in the auto-
mobile, good roads, improved rail transportation, steam-
ship tourist—third class accommodations; holding con-
ventions in a more widely distributed area than some
years ago; and the effort on the part of the industry
itself in providing varied programs of entertainment and
recreation, and the dissemination of resort activity to
the tourist market through the medium of publicity ad-
vertising, radio travelogue, moving pictures. To/this
may be added that great intangible asset which follows
the satisfied customer back to the home environment.

Briefly, I have endeavored to give you a meager idea
of the basic structure upon which this new national
industry has been built as a background in considering
its value to the States and communities which have been
engaged in its development.
upon you the fact that while a great many sections of
our country look upon certain other parts with envy at
times, because of their tourist activities, the industry
is not one that has come about simply of its own voli-
tion, but has been brought about by the application of
business methods just the same as any other business.
It has been accomplished by practical merchandising of
natural advantages, plus those added by the alertness and
ingenuity of man. With this background, we may con-
sider its value. : .

" PEERLESS

ENGRAVING CO.

" ACCURATE

REPRODUCTION

OF
MAPS,CHARTS AND

PHOTOGRAPHS
IN ONE OR MORE COLORS.
REDUCED OR ENLARGED

::W:

PHOTO ENGRAVING

\ ART WORK DESIGNING

LAYOUTS
RETOUCHING Jj

I have tried to impress .

Becatise of the fact that the tourist industry has pro-
gressed in such rapid strides, absolute accurate data is
almost impossible to obtain, even in localized cases.

Therefore, I shall direct my discussion of the value of .

the industry to cover just as many angles, as it is pos-
sible to do with a general degree of accuracy.

Using the survey and estimated figures of the United
States Department of Commerce as to the national value
of the tourist industry, we find that the six leading
States that cater particularly to this trade—California,
Florida, Minnesota, Michigan, Wisconsin and Colorado
—show a gross volume of two and a half billion dol-
lars. Add another two and a half billion dollars for
the other forty-two States, and the total is FIVE BIL-
LION DOLLARS. Bring into the picture the billion
and a half that the American tourist is credited with
spending in foreign countries, and the grand total is
surprising to those who have looked upon this industry

as merely of a migratory nature, and of negligent pro-» -

portions. . v

The five billion dollar tourist -industry outstrips
nearly every other business in the United States.- Its
value is nearly five times that of our annual wheat crop
($1,041,144,000) ; more than three times the valde of
our annual corn crop ($1,787,693,000) ; two and one-
half times the value of all the steel produced in this

“country. ($1,901,430,590) ; nearly double the value of

our annual output of automobiles ($2,611,447,430) ;
five times the value of all the lumber and timber prod-
-ucts in the country ($902,502,306); and three times
the value of all the gold mined in America ($1,828,-
290,287). -

Yes, although but about twenty years old, the tourist

~ industry has taken its place among the major industries

of the United States, and is still growing with such

momentum that any compilation of figures is more or -

less out of date before they can be gathered and pub-
lished. - ) '

The hbté_l indusfry ann.e in the United States, with-

out- taking in other business lines interested in catering.
to the traveler, is shown to represent a total investment

of $5,024,000,000.00, with annual sales given as $1,-
315,000,000. The industry embraces 26,000 hotels,
émploying 576,000 persons. Figures are not available,
except in isolated cases, showing the total investment
value of other property outside of the hotel group.:
From the Recreational Committee of the New England
Council, we learn that the total investment in residential
and non-residential property used for recreational pur-
poses in New Hampshire is $100,000,000; from which
the towns and cities receive annually $2,900,000 in
taxes. The same authority reports that Rhode Island,
our smallest State, has twelve cities and towns in which
the assessed valuation on summer property alone
amounts to $54,719,887, which produces a revenue in
taxes of $914,471.58 annually. In 1927 the State of
Maine Publicity Bureau reported that over a period of
thirty years the assessed valuation of real and personal.
estate and increased eighty-eight per cent for residents,

and 273 per cent for non-residents, due in most part to
the purchase of summer homes by non-residents, or cus-

tomers of the tourist industry which is valued at one

billion dollars by that bureau. The State of Kentucky,

one of our youngest converts to the value of the tourist

industry woke up im 1928, made a comprehensive sur-

vey of its tourist merchandise, equipped itself with good

O
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roads, and as a result the tax commission of the State
reports that the gasoline tax for the first nine months of
1929 exceeded the same period in 1928 by $839,722.33
—and the main factor in this increase was that of tour-

ists crossing the State.

Referring to fthe State census made in California in
1924, one may discover that 982,000 people who are
now permanent residents of California told the census
taker that they went there as tourists and vacationists
seeking play, rest, recreation and diversion. Studying
closely the results of that census in California, we find
that 982,000 people included large manufacturers, own-
ers of important commercial enterprises, hundreds of
them who went there without any idea of building a
factory, or establishing a store, or going into business.

I could go on and on citing these incidents of the
value of the tourist industry from the angle of invest-
ments in hotel and recreational plants, but I feel that
those mentioned will suffice to demonstrate to you that
the mere fact that a tourist has been induced to visit
a resort community, or to tour a State, is but the be-
ginning of his value to the general scheme of develop-
ment directly due to this industry. A man comes into
a community to play golf, to enjoy a two weeks vaca-
tion, or he may drop in for the week-end. He orig-
inally comes to buy, play, rest, or sight-seeing, perhaps
he has been influenced because of health reasons; but
while looking around he sees opportunity for business,
for professional advancement, for new industry—and
another resident has -been added. The reference made
to tax increase in Maine and the summer property in

Rhode Island, shows the value of this outgrowth of the
tourist industry.

There has been much written, and a great deal more
said, about the value of the tourist dollar to a com-
munity. [ think we can well consider for a moment,
the distribution of the tourist dollar, and the estimated
expenditure made by the customers of this giant indus-
try as they go about in search of pleasure and recreation.

During the past few years, there have been numerous
efforts made to perfect a complete survey of the tourist
industry, but so far, the undertakings have been but
partially successful. The combined activities of the
Department of Commerce, National Automobile Cham-
ber of Commerce, various hotel associations and indi-
vidual investigators, have developed the general opinion
that the average expenditure of the tourist trade is ten

dollars per day, per person. In some resort centers, it =

drops to about $8.00, in others it mounts up to around

“from $15.00 to $20.00, however, as stated, the opinion

of those who have sought to estimate this figure the
-average runs around $10.00. These same sources esti-
mate that 30,000,000 to 40,000,000 of this trade
population stops long enough in various resorts and in
places enroute to swell the volume of retail business.

A comprehensive survey conducted by the American
Hotel Association of the United States and Canada,.
found ‘that the tourist’s dollar is distributed, on an
average, as follows:

Provides

Most Economical Commercial Transportation—

From Country to City
From City to City
From State to State

Warrenite-Bitulithic Pavement |

- Warrenite-Bitulithic Highways
- in Arkansas Include—
 Galloway Pike, Pulaski County ‘
North and South Highway, Mississippi County
Helena-Oldtown Road, Phillips County ;
And many others in Mississippi,_ Pulaski and Arkansas

counties
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Hotels 23%
Restaurants _ 18%
~ Retail Stores. 31%
| Gorages 10%
Theatres . 8%
‘Wholesalers ’

Rent ’
Miscellaneous _10%

This table does not consider the tourist group which
rents apartments, or maintains a home in some resort
section. This group, being for the most part of the
wealthy class, is quite a factor in the tourist industry.

The American Hotel Association survey also shows
us that 31% of the dollars paid to hotels is expended
by them-in salaries and wages which money finds its
way into the community in the following manner:

“ood _ 35%
Clothing 19% .
Rent - 129
Light and heat__ 4%
Household goods. 6%
Miscellaneous 249,

- From the two tabulations used, you will see that the
community receives in round figures, “approximately
90% of the tourist dollar brought into it, directly from
‘the visitor and through the medium of expenditures by
the hotels in wages and in merchandise consumed in the
~operation and entertainment of thése guests. So it is
easy to see, that where there are tourists—customers of
this great new industry—the community is bound fo
reflect success, gained as a merchant in the tourist trade.

=

( ;yntraoia):c ,

operatingin
erri&o)j/ o

Have found the Home Accident a most
desirable Company with which to handle -
their Contract Bonds and Liability Insur-
ance. Its strategic location, in the middle
of the Mid-South, together with its broad
knowledge of the problems peculiar to op-
erations in this territory enable it to render
a service which is proving attractive to an
-ever growing number of contractors..

We invite you to get in touch with our
Local Representative on your next project.

HOME

Accident Insurance Company

Eatgbunhed 1900
HOME INSURANCE BUILDING
- LITTLE ROCK

Successful seasons, as we refer to them, do not confine
their success to hotels, alone, yet there is a popular senti-
‘ment that such is the case. . §

All sections, all communities cannot well be tourist
centers—but, in this day of hard-surfaced highways
and modern transportation, there is not a city, com-
munity, or State that cannot aspire to entertaining a
part of the travelers passing through them, and if they
are diligent and good merchandisers they will, with ease,
find out that they are profiting by the tourist industry.
Overnight stops, week-end sports program—and other
items of such a nature—could well prove the keystone
to entering the industty .along substantial lines. Ask
Kentucky what the traveling public crossing the State is
worth. -

As I have previously stated the tourist industry is one

requiring good merchandise—today, we must go out
after the prospect. While time will not permit me to

enter - into a -discussion of the methods used or the*

amount expended in this phase of the industry, I feel
that just a glance at some of the expenditures made will
be helpful in completing a well rounded picture of the

~ magnitude of the tourist industry:

The California Development Associa{tion has a
budget of $450,000. ‘

The All-Year Club of Southern California has
$625,000 to spend annually.

The Los Angeles Chamber: of Commerce spends
$1,000,000.

The Automobile Club of Southern California car-
. ries a budget of $1,500,000. - '

‘This roughly gives California an annual budget of

~ three and a half million dollars—which accounts for its

high standing in the tourist industry. .
Cleveland $100,000 annually—in its .industrial
efforts alone. . .
Kansas City 'spends $441,000. ‘
Cincinnati Chamber of Commerce—$300,000.
" Kentucky (the new recruit) —$100,000.
Maine spends from $25,000 to $50,000.
The foregoing figures are but random illustrations.
wenty-seven States have used tax money in the pub-
licity field and for community advertising; the greatest
per cent of which has been to increase trave] volume and

the tourist industry. Michigan, Minnesota, Vermont, -

New Hampshire, Rhode Island, Virginia, Wisconsin,
Wyoming, Mississippi, Oregon  and others are numbered
among investors in the building up of this great field of
business activity. To the customer—it is pleasure, but
to those interested in its operation—it is purely a busi-
ness undertaking.

The TOURIST INDUSTRY may be summed up
briefly as being capable of the following accomplish-
ments:

To make the community a good place to live, to
work, to play. ‘

_ Furnish a better chance. to build health, happiness,
income. . '

. To bring indirectly to the community and State—
Increased cash revenue, increased taxable wealth, in-
creased agricultural and industrial activity. , .
. You have noticed perhaps that so far I have said ve
little about Florida and its association with

$
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try. This has been because I was saving Florida for
the last—not because I feel you will agree with me that
it is the best, but because I feel that I might bring you

- a more concrete picture of the value of the tourist indus-
try in my State as I am more familiar with its develop-
ment and operation. .

Florida, like other tourist sections, of the country, I

am sorry to say, has not compiled its data on this in-

~dustry in the detailed shape which it merits, but I feel
I can illustrate to you that in one instance at least, the
tourist industry has been the keystone in the upbuilding
of a State which is now on the threshold of entering its
greatest period in agricultural and industrial pursuits.
Another feature of Florida’s tourist plant is that its be-
ginning was based ‘upon health and has branched out
to encompass the other phases of tourist activity during
the years of its development. ,

If we can shut our eyes and visualize Florida as a
place inhabited by only a few thousand persons, and
these centered around St. Augustine, Fernadina, Pensa-
cola and St. Marks, isolated except through the medium
of water transportation, and with all of their main con-
tacts coming from Cuba and Spain; we will have a men-
tal picture of Florida's first setting. In 1830 came
railway building and with this activity the actual begin-
ning of interest in Florida from the outside States. Even
in this period of the State’s history, its climate had- be-
come famous. E .

Then there arrived in Florida the person of H. B.
Plant, who, with a sick wife, entered the State, seeking
to prolongsher life—it did. Being a highly trained
executive, it did not take Henry Plant long to recognize
that in Florida there was a great future, once transporta-

~—tion had been provided. :

‘While Plant was weaving his picture in Central Flor-
ida and along the West Coast, another visioneer came
to the State.

. eration from a busy business life found in St. Augustine,
to which place he had gone, the true ‘“Fountain of

Youth” which Ponce de Léon sought in vain—Florida’s .
matchless climate and sunshine of health and content-

ment. G Ny

Flagler too had a vision of converting Florida to the
use of those who sought recovery of health and the com-
fort of a lenient climate during the reign of King Winter
in the North. Then came others of wealth and con-
structive thought—as tourists, if you please—and Floz-
ida began its upward climb in the tourist field of indus-
try. Led by Plant and Flagler, these dreamers, as
many of them were considered, steadily and consistently
carried on their work until today the name Florida-and
recreation are synonymous in the minds of. the people
of the United States and Canada and the annual esti-

mated business influenced by the tourist trade aggregates -

more than $200,000,000. :

From a chain of hotels along the East Coast projected
by Flagler and another chain in Central Florida and the
West Coast built by Plant, the hotel system of the State
has grown until the.list issued recently by the State
Hotel Association contains the names of thirteen hun-
dred hotels with 70,100 rooms with a total investment
$215,125,000 and employng 36,500 persons.

] , first began to take an interest in the traveling

o stry some fifteen years ago when com-

began to merchandise the State’s tourjst advan-

, large scale. Florida’s line of merchandise in
.

- this industry. We know that the figures would stagger

“of the industry that SERVICE was a foundation stone

Henry M. Flagler seeking rest and recup-:

this field embraces practically every phase of recreation
and amusement. except ice and snow sports. Florida
serves those who seek rest and quiet; it serves those who
come to play and those who are looking for opportunity -
to engage in fishing, hunting, or to obtain atmosphere
for artistic and literary work; and its sunshine has be-
come one of its greatest assets in health programs for
the treatment of disease and the prolongation of life.
The tourist industry has brought into Florida such
men as Edison, Firestone, Rockefellow, Ford, DuPont,
Heckscher and a galaxy of other” prominent business
leaders which has built for the State a background never
before enjoyed by any State in the Union. I need not
dwell upon the value of this type of citizen to a State
or community—the point is, they came to Florida as
tourists first, their interest and investments came after-
wards. »

There is no estimate available as to the value cﬁf non- -
resident property in Florida, such as homes, estates, etc,, -
which have been purchased in the State as the result of

3

us if compiled. _
Florida communities learned early in the development

in creating markets for their wares. The result is that
now Florida meets the demand of every phase of a
recreational center. The coast and inland cities provide
fishing, swimming, racing, golf and other sports. These
may be found to meet the pleasute of the most critical

person—from the gay life of the beach and night club

to the restful and quiet atmospherée of everyday home -
life.. To try to enumerate the number of varieties of

’ S
Service
- ““as you like it”
QUAKER STATE MOTOR OIL
GOODRICH SILVERTOWN - TIRES ‘
VESTA BATTERIES

LOVEJOY SHOCK ABSORBERS
' (Wholésal“e and Retail) .

ool

Finley'-Tui‘ner

Tire & Service Co

Little Rock's Finest Service Station
“Phone 4-0666
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sports and amusements offered in Florida would be a
gigantic task— but they are there. It is but a question
of the customer following his own fancy and desire.

- It is true that Florida possesses certain allurements
that other résorts do not have in such abundance, ot
at all.

Florida has the sunniest winter climate in Eastern
United States, and has the most intense sunlight east of
Texas, maklng it of great value as a health preservative.

Florida is located nearer the great centers of popula-
tion—21 hours from New York and but 30 from
Chicago. '

Florida offers the visitor a winter climate which varies
from that of the temperature zone to one wholly tropi-
cal at Key West.

Florida offers the visitor a variety of amusement and
recreational programs that is not excelled in any section
of the country.

Florida offers the visitor one of the finest systems of
hard-surfaced highways in the Uhited States, which
allows him to go and come at will, to all sections of the
State.

Florida offers them the finest of rail transportation
systems which extends to all sections of the United
States, and deluxe service by boat the year around.

Florida offers the visitor a brand of hospitality that
makes him feel at home and desire to become one of its
citizens.

The foregoing are but a few of the leading items
which Florida has merchandised to the American public
through the medium of the press and by direct contact,
exhibits, by mail, and in recent years by radio and mov-

o~

Our Prlde Mark

The Sign of Absolute
Quality in Prmtmg

HE QUALITY of our publication print- .
ing, of which the magazine you hold -
in your hand is a sample, is based on the '
same principle that carries throughout
our entire line of efforts—that of mak-

“ing each job as good as it ought to be.

In addmon to pubhcatlon prlntmg
we do commercial printing, book print-
ing, print catalogs, do ruling and bind- -
ing, make blank books and loose leaves
—in all offering a complete service, and

‘ V“We Aétually bo B:etter‘Pri'nting;”
CENTRAL PRINTING COMPANY
Phone 7138 'ZQQa’Izouisiana  Little Rock

ing picture. Florida has built itself up until it became

‘news’’ in the eyes of the press and its story is carried
daily. Florida has expended as high as four m11110g1
in a smgle year—through the combined channels of
transportation companies, chambers of commerce, and
other bureaus and State appropriation to carry this mes-
sage to its prospective markets.

The ‘season just closing has been a most successful
one, according to the reports of all agencies in the State
engaged in this industry. Our seasons have been length-
ened by special events, conventions, and sports programs,
from a short season covering but two months to an
average of more than four months. Summer business
is now being given close attention and results ‘are being
produced in this field.

This has been rather a long dlscussmn on the sub- _

ject of TOURISTS AS AN INDUSTRY, and perhaps~

you are just a bit weary. I have tried to tell the story

in such a manner as to show that the industry is one -

that has reached out to cover the United States and for-
eign countries, and that its customers.are continually
lookmg for new markets. When the patrons of the
tourist industry are moving about, every place through
which they pass, or in which they stop, is benefited.
While: most of them have a definite stopping place in
view, they are not averse to sightseeing enroute. When
a community ot State shuts its eyes to the value of this
traveling population, fails to recognize the value of
catering to its desires, it is shutting out a profitable
industry.

The closer we can link the various resort centers of
the country together the greater will grow ‘the industry.
Florida is basicly the same as other States—it hasa few
outstanding advantages, but the measures of value to
the cities and- communities because of the mdustry are
the same in proportion as to other sections of the United
States. I have not burdened you with figures as to the

value in Florida, except in a general way. The tourist
dollar is divided in like manner as.elsewhere, the pur-
chase of homes and the building of industry have all
been ificteased, because of the tourist.

In closing, may I leave this thought as it applies to
the tourist industry very aptly:

“Cities are what men make them,

Wherever the cities may be;

Whether out on the desolate desert,
Or set by the surging sea.

Though they cleave to the breast of the mountains,
Or nestle by rivers broad, .

Cities are what men make them,
On the land that is given by God.”

I thank you for your attention, and I hope that I
have given you an insight to this giant, which has come
among us in the industrial field—without smoke stacks
or machinery, but a factor in the foundation of greater
commercial and industrial activity.

<

Blueprint Experts

LITTLE ROCK BLUEPRINT COMP
PHONE 4-4223
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They Say Some Women Are Tough
A neighbor burst wildly into the parlor where Tim
‘Woggle was reading a late bulletin on grasshoppers
“My Lord, man!” exclaimed the visitor, ‘‘do some-
thing! A big wild cat just hopped into the kitchen
window where your wife’s peeling potatoes.”
“Well,” said Tim, calmly turning a page, “‘twarn’t

none of my doings he went in there, and he’ll just have
to look out for himself.”

TWO VIEWS OF NEWPORT BRIDGE

This structure across White River at Newport now
being built by the Missiuri Valley Bridge and Iron Co.
of Leavenworth, Kansas, will be operated as a.toll
bridge, under the provisions of Act No. 5 of the Extra-
ordinary Session of 1928, approved October 3, 1928.
The work consists of steel structure across the main river
channel approximately 700 feet in length, with rein-
forced concrete approach spans approximately 2,400 feet
in length. The work was awarded in two contracts at
a total estimated cost of about $500,000.

' o%k?' ARG
I 5&3@\§ %

Materials of Construction
We Specializ;g in

EXPANSION JOINT DYNAMITE, CAPS, FUSE
ASPHALT OF ALL KINDS CREOSOTED LUMBER

— Phone 7806
THE CARTER-WATERS CORPORATION

N. B. “Gunboat” SMITH, Manager
21 Home Insurance Bmldmg

In Fxghtmg . .
The squad of recruits had been taken out to the rifle
range for their first try at marksmanship. They knelt

at 250 yards and fired. Not a hit. They were moved
up to 200 yards. Not a hit. They tried it at 100. Not

a hit.
. 'Tenshun'f' the sergeant bawled. ‘‘Fix bayonets!
Charge! It’s your only chance.”
, .
Sez You! "

Chinese Patient (over telephone) : ‘‘Doc, what time
you fixee teeth for me?"’ .
Doctor: ‘““T'wo-thirty, all right?”’
Chinese Patient: ‘“Yes, tooth hurty me all nght
but what time you want me to come?’’
R Ry e e

Force of Habit

Editor (saYihg grace) : ‘“‘We thank Thee for Th'y
bountiful blessings, but beg to state +that they are un-
available for our present needs.”

; ' -
2 Oh-h Yeah!
Siki:.

“I'have no more faith in women.”
Soko: “Why not?”’
Siki:  “‘I put a matrimonial advert1sement m the

paper and one of the replies was from my fiancee.”
R Revising Emerson

“Let’s see, how does that saying go: ‘If a man make P
a better mouse- trap than his neighbor, the world will
beat—will beat—""’
“Will beat him out of the patent, no doubt.”

- >

They Have Other Inconveniences, Too
Her lips quivered as they approached mine. My whole
frame trembled as I looked in her eyes. Her body
shook with intensity as our lips met, and I could feel
my chest heaving, my chin vibrating, and my body
shuddering as I held her to me.

MORAL: Never kiss them in a flivver Wlth the_

motor gomg

e oy o 0

It Wasn’t This Paper He Wrote To :

“I have a horse that is lame sometimes, and other
times he hasn’t a thing wrong Wlth him,”’
wrote to the editor of hxs favorite r. ““What woul
you advise me t P '

And the. editor rephed '
right, sell him.”

‘“Next time the horse is
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INGERSOLL-RAND Air Com- Washing and Screening Equip-

| |
. pressors, Paving Breakers, Hose, ment.
V21 @ 'R : Steel, Ete. REX Mixers and Pavers.
~ . BUCY RUS ERIE Shovels, Cranes DUREX Saw Rigs and Pumps.
: and Drag Lines.

NOVO and LIDGERWOOD BATES Bar Ties and Tying Tools.

Hoists, Etc. RED STAR Wheelbarrows and
RED EDGE Shovels, Gravel Concrete Cuts.
- \for t he o — A Complete Line of Contractors’ Equipment *

CONTRACTOR Joe Lyons Machinery Co.

112-120 N. Louisiana  LITTLE ROC’Kﬁ ARK.

Hermitage Portland Cement
SAND - GRAVEL+STONE

CAREY'S _
ELASTITE
EXPANSION
JOINT

Our facilities for supplying
road building materials . |
are unexcelled

FISCHER LIME 8? CEMENT CO.

MEMPHIS

- Complete Equipment for Contractors
NOVO HOISTS, SCHRAMM AIR COMPRESSORS PUMPS
~~ ORR & SEMBOWER CONCRETE MIXERS

i . . In Stock for Immediate Sh:pment
‘“X ' . Also Demclis, Chain Hoists, Wire and Manila Rope, Bolts, Wheel Barrows,

“Serapers, Picks, Shovels, Nails, Washers

CENTRAL SUPPLY CO., thtle Rock, Arkansas I

e
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Let the Batchmeter
Be the Pacemaker!

N the automatic Koehring it con-

trols discharge chute, charging

skip and water—acts on the split second
with not an instant lost between cycles!

— gives the operator time to place and
spread concrete in a way to save shov-

elers!

Trucks hustle to meet the batchmeter
pace, yet when trucks are not out of skip
at warning bell, foot lever stops auto-
matic raising of skip!- '

profits! Koehring Heavy Duty construc-
tion is the greatest profit factor you can
_ put on the job—and now N. E. C. service.

N. E. C. LINES

KOEHRING — Pavers, Mixers; Power Shov-
els, Pull Shovels, Cranes, Draglines; Dump-
tors. . INSLEY — Excavators; Concrete Plac-
ing Equipment, Cars, Buckets, Derricks. T. L.
SMITH — Tilting and Non-tilting Mixers,
Pavers, Weigh-Mix. PARSONS — Trench
Excavators, Backfillers. C. H. & E. —.-‘Pglrt.

KOEHRING

Koehring batchmeter control earns extra

HOCTAW

ULVERT anp

MACHINERY
co.

v

Sales .
Service
Rentals

L

Construction
-Equipment

v
Concrete
Sewer Pipe

| v
Culvert Pipe
v

able Saw Rigs; Pumips, Hoists; M
vators. KWIK-MIX — Mixers: Concrete,
Plaster and Mortar,

. From whom you buy your equipment is almost as impor-
tant as what equipment you buy! You get a continuing
interest and service with equipment you buy through this

- organization which appreciates that time is money for you.

0

KERN:-LIMERICK, INC.

. 115 NORTH SPRING STREET .
Telephone 6786
. -

LITTLE ROCK, ARK.

CULVERT & MCHY. V
COMPANY

MEMPHIS
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DEWEY SPENCER

James Spencer & Son
HOT SPRINGS, ARKANSAS

AMES SPENCER

" Road Construction :: Bridges

Grading and Drainage Structures
a Specialty

No job is too hard for the Spencer
organization to tackle—Especially is
it proud of its record on difficult
_mountain work in the present State

program, notably the 17 miles com- |
pleted on the Hot Springs-Glenwood

road, U. S. Route No. 70; the 10%

miles on State Highway No. 6, Royal

to the Montgomery County line, and

the 13 miles now building on State

Road No. 7, Arkadelphia to Hot

Springs.

“Helping to write the Martineau Law in
indelible characters across the
Avrkansas landscape.”

Alexandria N
Contracting Company

C. E. RANSBOTTON, President

General Contracting’
Grading and Draina;ge
. Graveling énd Paving

. Bridge Work

112 Nérth Lot»lisi‘ana Street
LITTLE ROCK, ARK.

SEWER PIPE
4-in. to 24-in.

REINFORCED PIPE |
15-in. to 72-in.

Shearman
Concrete Pipe
Company

LITTLE ROCK, ARKANSAS
PHONE 4-0380
MANUFACTURERS OF

REINFORCED CONCRETE CULVERT
PIPE MEETING ARKANSAS STATE
HIGHWAY SPECIFICATIONS

We also manufacture and carry in stock a complete I
range of sanitary and storm sewer pipe meeting A. S. T. M.
Specifications. ) :

Four plants located at strategic- points throughout the ..
great Southwest enable us to give the utmost in service to
contractors operating in Arkansas, Louisiana, Texas, Okla-
homa and Missouri.

) Plants Located At-

Little Rock, Ark. Shreveport, La.

Dallas, Texas - Oklahoma City, Okla.

 ROADBUILDER

- Heavy Loads 7%

With Efficiency

BUILT to haul heavy loads, Model 97-6 is adapted for dirt moving,

gravel hauling, material yard delivery and coal hauling up to a max-

imum load capacity of 18,000 pounds. The specially designed au:

.. lary rear axle permits the hauling of heavy loads over hig
without conflicting with the weight limits of the various

Model 97-6 equipped with a 7 speed forward 2 speed ri
ship Type Transmissipn,and aBuda Heavy Duty
: Engine will deliver heavy loadsover unm

highway with the same efficiency as sn

THE HUG CO
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The Super-Pavement

"Prz'nters o |
~ Arkansase

Gradually through the years there has been
built up a State-wide appreciation of what the
“‘Calvert-McBride’’ mark means on printing.

Asphaltic Limestone pavements excel
on every known laboratory test for
quality of asphalt pavements—high-
est shear strength, or stability, and

highest density. Quantity Pr?fluchon
Highest Quality ;
For more than 75 vyears Asphaltié Prompt Delivery .
- Limestone pavements have been prov-
ing their right to be called the best _
asphalt pavement that can be built!

In lifetime cost they are the cheapest.
A/
- Alabama Rock Asphalt, Inc.

Pioneer Building

BIRMINGHAM, ALABAMA

Lowest Price - .

These Things Tell
The Story

®

. Calvert;McBﬁde Printing Company

"FORT.SMITH, ARKANSAS

Camden Gravel Company, Inc.
' g »CA’MDEN, ARKANSAS

PLANT AT VAN DuUZzER
(Cotton Belt)

.Washed‘ and SCljeéhéd ] .

e

C
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DIXIE CULVERT
MANUFACTURINC CO.
LITTLE ROECK

Armco Culverts

For Economy
“Look Under Your Roads”
Thirty-three years prove flexibilii‘_y.
‘Twenty-three years prove pure'iron’:

Armco Culverts endure in
drainage service

PRE-PROVED
DURABILITY

“Twenty-two Years of Service pre-
prove the durability of every culvert

I use.’ —By a Highway Official.

Good roads are dry roads—TIt is the business
of Culverts to keep roads dry If roads endure °
Culverts must endure.

ARMCO Ingot Iron Culverts have proven
their durability by more than 20 years of service.
- No other Culvert can claim the same.

~ Dixie Culvert
Manufacturing Co.

LITTLE ROCK, ARKANSAS

ARMCO CULVERT PIPE
Welded Underground Oil and Gas Tanks
Page Highway Guard
Calco Automatlc and Slide Drainage Gates
Road Bulldmg Equlpment

ELLIS and LEWIS

INCORPORATED

Builders of Roads-
and Bridges

(8
<

ALFRED C. ELLIS CEYLON S. LEWIS
307 Pyramid Life Building 506 Surety Building
LITTLE ROCK, ARK. MUSKOGEE, OKLA.
Phone 2-1572 “Phong 6108

We Handle

Good Equipment and
| Good Supplies for Building
Good Roads

FONES BROS.
HARDWARE CO.

 LITTLE ROCK, ARK.
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The Famous

Stocklaﬁd'nlade

'ARKHOLA
Sand and Gravel Co.

CONCRETE SAND
ROAD GRAVEL
CONCRETE GRAVEL

Sizes: 1”xVy”—I11y,"x1,”—2 147x1, ”.

Sctentaixca!ly Curved Blade

0%

Daily Capacity
Over One Hundred Cars

B

“The Stockland scientificé’lly curved .blade works like
the old mold board plow on the fa It cuts into the
soil—lifts it up easily and the top of £he moldboard rolls
the loam to the side. The cut-lift-roll blade is only one
of the reasons why Stockland graders move more dirt at
less cost.

Write for.the Stockland Grader Book today.
There is no obligation.

KERN-LIMERICK, Inc.

bﬁ'ice :

South 7th and B Streets TR 115 North Spring Street
Fort Smith, Arkansas Phone 5000 Fitobiishea i85e LITTLE ROCK, ARK.

Magnolia ANTI-KNOCK Gasoline

POWERFUL - EVEN BURNING - KNOCKLESS

«

For high compression motors and motors with excessive carbon

"MAGNOLIA (MAXIMUM MILEAGE) GASOLINE——More Miles per Gallon
MAGNOLIA MOTOR OILS—For Correct Lubr{cation

MAGNOLIA PETROLEUM COMPANY

-~ . AGENCIES THROUGHOUT THE SOUTHWEST
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“Forty Years

Experience”

Arkansas jobs is invited.

Grading and drainage, rock
work, and earth moving of
every kind our specialty.

Inspection of any of our

E. A. LUCK

Pocéhontas, Ark.

403 Rialto Building
Kansas City, Missouri

GENERAL CONTRACTOR

handle..
Factory Branch.

ROME GRADERS
Simple in design—Rugged in construction—FEasy to
Economical to operate.

Service by Little Rock

THE ROME MANUFAGTURING CO.

. IRA GRIFFIN, Branch Manager
Phone 5362
107 Termmal Warehouse 500 East Markham Street
LITTLE ROCK, ARKANSAS

ASPHALT

Best Meets the Requ1rements
of Modern Traffic . ... ...

" AspmALT is the easy-tolay, durable

and economical paving material. It
is tough, yet resilient; free from glare
and dustless. It provides a quiet,
smooth, cushion-like surface which
‘adds to the satisfaction and pleasure
of motoring. Carries heavy, swift-

" moving loads for years with minimum

maintenance cost.

‘‘Standard’’ Asphalt is the product
of one of the world’s greatest refineries
—and is always uniform in quality
and purity. Carefully tested before
shipping. Write for information and
quotations.

STANDARD OIL COMPANY of LOUISIANA

“STANDARD”
MOTOR OIL
An improved, dependable,
powerful fuel for modern . i
motors.

“STANDARD?”
GASOLINE .

This tough, enduring lubri-
cant makes motors run better
and last longer.

STANDARD
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When there’s work to be done!

Tractors and trucks to whose
-3 lot falls service in road con-
struction are unaccustomed to
travel on roads ‘‘smooth as a
billiard table.’’

Their’'s is the job of the
worker, preparing the way for
their brothers and it’s no easy
task|

Of course its hard on the
constitution of tractor or truck
to grind its way along unbroken
path?_)ﬁ\ga\kﬁ their work
easiey, give them the best of
lubrication. They'll repay you
in longer service and lower cost
of maintenance.

En-ar-co Motor Oil and other
En-ar-co Lubricants are built
for extra duty—for unusual de-
mands. They are the economi-
cal lubricants for your equip-
ment,

At the Sign of the Boy and Slate

Vo rrovororsosrsossess,

2 rrreso:
EN-AR-CO_MOTOR OIL N

THIS SIGN
ALWAYS MARK

THE RIGHT TUR

EN-AR-CO MOTOR OIL

LIGHT—MEDIUM—HEAVY—EXTRA HEAVY

THE NATIONAL REFINING CO.
Memphis, Tenn. Little Rock, Ark. -

National Headquarters, National Building
CLEVELAND, OHIO

Reinforeing Bars

Where you want them—How you want
them and When you want them

IMMEDIATE SHIPMENT FROM
LITTLE ROCK STOCK

FOR BRIDGES anp BUILDINGS

Plain or Fabricated. Over Two Thousand
Tons in Stock.

Bridge Bolts and Hardware -
Manhole Rings and Covers-
Catch Basins and Covers
Road Center Strip
Reinforcing Bars
Wire Mesh

“It Pays To Get Our Prices”

| ‘A‘rkavnsas— Foundry Company

- 1500 East 6th Street Little Rock, Arkansas

“We Repair Contractors’ Machinery”

S 7= e —

1

i 2

VA

All Over T he State . . .

.. We fl‘l;flish materials
.. for the better roads!

Contractors have come to depend upon us for their
supply of the best road material, stone and gravel.
We come through every time—on time!

Crushed Stone, Sand, Big Rock, Read‘f-Mix Concrer;e,;
and Other High Grade Road Materials

Carload Orders Promptly Filled and Shipped

- | Big Rock Stone & Material Co

FOOT OF ASHLEY STREET

' LITTLE ROCK, A

e




Let's open
our eyes to
our oppor-
tunities next
door.

C -

MEXICO is one of the greatest storehouses of undeveloped natural resources on
the face of the earth. In addition to that it is a land of charm for the tourist. "The
people not only are as hospitable and courteous as ‘any — their hospitality and
courtesy is developed against a background of 400 years of Caucasian civilization
and culture. . .

Basic soundness of Mexican institutions has been demonstrated in the
remarkable way our Sister Republic has survived turmoil and trouble since 1910.
There is no visible evidence today in any quarter of the years of strife. On the other -
hand, wherever one goes, there will be found happy, prosperous, contented, aggres- :
sive, patriotic, home-loving and God fearing men and women who welcome the
stranger within their gates.

Mexicans realize they nced and must have outside assistance in their development.
- Thcy are prepared to welcome and reward such assistance in every legitimate way,
and the citizens of our country visiting Mexico will be repaid in many ways.

Few realize how easily and comfortably, quickly and econmomically a visit to
 Mexico. can be accomplished. Excellent train service, that compares favorably
with that throughout the United States, enables anyone now to visit Mexico City,
for instance, on through trains from St. Louis in less time than it takes to go
from St. Louis to Los Angeles.

Mexican rallroads are marvels of engineering efficiency and their equipment
and service compare favorably with any in the .United States.

Recognizing all these things, the Missouri Pacific Lines, in addition to endeavoring B
. . to help develop the territory directly served by these properties, also acknowledges
a responsibility to assist in every possible way in the proper development of our
great Slster Republic of the South

Any stsourl Pacific Man will gladly provide anyone interested with any and
4 v as much addltlonal mformatlon as may be- desired.

I sohc4t your co-operation and
assistance.

- ' ' . President
A Serwce Inst nﬁ‘uﬁnon




Nowhere Eise in All the World

Can you find all these things in a single line of "One-Man” Power Graders:

CHOICE OF CENTER OR REAR CONTROL
Property of the THREE SIZES, AND SIX MODELS. .

i :
ARKANSAS HISTORY CoMmISsION ’; OSCILLATING REAR-TYPE CRAWLERS AND RUBBER
STATE CAPRITOL g » TIRED WHEELS, INTERCHANGEABLE

B U T S R R . . | e S

Lttle Rook, Arkansas I-BEAM FRAMES—“BUILT LIKE A BRIDGE”
HEAD-TYPE STEERING—“STEERS LIKE AN AUTO”

- BULLDOZER, SNOW PLOW AND INDEPENDENT
SCARIFIER ATTACHMENTS INTERCHANGE-
ABLE ON SAME MACHINE

WARCO, ALONE, GIVES THEM ALL

You need WARCO, ihe Year round machme. for

HEAVY CONSTRUCTION <+ SPEEDY MAINTENANCE'

BUILDING SHOULDERS + CUTTING DITCHES

RESURFACING ROUGH SPOTS « REMOVING SNOW
BULLDOZING « LEVELING: ¢+ FILLING

- and many other road or street jobs

- Be fair to yourself and investigate WARCO thoroughly
before you buy road machinery :

| W.A.Riddell Company ™5

POWER AND DRAWN GRADERS, WHEELED SCOOPS, REAR-TYPE CRAWLERS




uilding Economic History

Into Arkansas’ Great Highways

EW COST hauling at high speed is the Whatever your hauling problem or

record that Internationals are  your type of load, there is plenty of I
making as they shoulder the giant’s evidence on the roads of your own :
part of the work of building modern county to show you typical Interna-

highways into every part of Arkansas. - tional performance.

Outstanding in the hundreds of In addition five rugged models for
units being used in this work are the heavy hauling, International Harvester
: sturdy Internat1ona1 Six-Speed dump builds'a complete range of lighter all- h

trucks. , - service trucks.

“Six Spe‘ea’s F()rwafd o

Internatlonal Harvester Company

OF AMERICA

E  GENERAL OFFICES AND ‘ (INCORFORATED) MOTOR TRUCK
> WAREHOUSE ; ; SALES anp SERVICE

812-22 Bast Second LITTLE ROCK, ARK. - 422 Broadway

.




